
Leroy Merlin Italy has utilized RichRelevance’s best in class 

Personalization Services to garner best practices, guidance 

and insights in addition to leveraging tests to optimize 

the placements and strategies on the website.  They have 

been delighted with the results as Lionel explained:
 

“There is no doubt in my mind that the RichRelevance 

personalization consultant has had a very positive impact 
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our results continue to improve.”
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solutions in December 2017, Leroy Merlin Italy can 

attribute 9.5% of revenue to personalization. Leroy Merlin 

customers who interact with recommendations spend  
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the cross sell placement on the add to cart page, which 

recommends items related to those in the cart has a 

staggering 8% click through rate. Out of those items 

viewed over 20% go on to be purchased.
 

“RichRelevance personalization has allowed us to propose 

more complete solutions to our customers based on their 
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with recommendations on the site, and it is clear from the 

results that customers are valuing the recommendations 

being made. We are excited by the prospect of adding 

more placements to other pages on our website as well 

as the homepage, and the results this will bring for Leroy 

Merlin Italy.” Concluded Lionel.
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